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Now Creative Group

Fueled by entrepreneurial thinking and positive 
impact. We focus on strategic branding paired 
with quality content to share stories, create 
change, and enable growth.

A creative agency serving startups, non-profits, 
and large enterprises with branding, content 
creation, social strategy and more.



Watch the Video

https://www.youtube.com/watch?v=A7xA6x32Eok&t=3s


Your brand is
your promise.

What is a brand?
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Your personal brand?
Everyone has one — what’s yours?
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Your personal brand?
How do your friends and acquaintances 
describe you and your work?
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Brand your public self.
First, get clear on you. 
Define your brand & biz.
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What is a brand?
It’s not just a logo.
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Brands are more 
than you can see.



Definition: 
Brand.
A name, term, design, symbol, or other feature that distinguishes an 
organization or product from its rivals in the eyes of the customer. 
Brands are used in business, marketing, and advertising.



What about
Personal Brands
for Creatives



What’s your brand?

Create a mission, vision, and value set to be the backbone of your brand.

Create value from your passion.

What do you stand for?

Is this clear and concise?

How do others see you?



What do your current profiles 
and bios say about you?
Why do they speak to?

Brand Building
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Audit Your Presence & Become Searchable 

What do people find when they search you?

● On Social — Are you easy to find? Consistent usernames?
● On Google — Are there old, outdated profiles, posts or accounts?

Who are you affiliated with?

● Directories and Listings
● Memberships
● Awards
● Competitions



What you can start doing 
now, in “these times”.

Brand Building
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Authenticity is more
important than ever.
● What does your brand stand for?
● Avoid jumping on the bandwagon.
● Acknowledge you don’t have all the answers.
● Be more personal, consider being present on camera.
● Now is a time to show your values.

Empathy and transparency are key more than ever, 
as many people are feeling vulnerable right now.
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Authenticity is more
important than ever.
What’s your story?
Your personal brand should revolve around your story, and you 
should leverage that story in marketing yourself.

● Your story needs to drive your personal brand. 
● Why do you do what you do? 
● Why should people care?
● Audiences and potential clients respond well to passion.
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Serve and connect with your 
community in a meaningful way.
Who does that include?
● Your Customers
● Online Following
● Local Community
● Charitable Organizations
● Partners and Peers
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Serve and connect with your 
community in a meaningful way.
Give back.
● Your time, your work, your 

network or audience. 
● Participate in social justice 

and community campaigns.
● Partner with and promote 

local small businesses..



Create valuable and 
timely content.
● Emphasize Your Expertise
● Casual Reminder You’re There
● Offering to Help & Accommodate
● Evergreen Content (Non-Pandemic Specific)

Remember that some of your audience still has 
more time to consume content right now.
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Share positive content, 
but be considerate.

● The news is still heavy and anxiety-inducing for some.
● You can be a source of positivity, instead.
● Humour can be appreciated, but be sensitive.
● Get a sense of what others are sharing, and read the comments
● Take a moment tore connect and ask your audience what type 

of content they’d like to see more of.
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Share positive content, 
and get creative.

From OCAD University’s online 
exhibition PathoGEN Error: 
Compiling 2020 from students in 
the COVID-19 Responsive Art 
course including Amanda Lam’s 
Four Seasons, @color.citronella’s 
Sofia, @fiorrets’s Still Life” and 
@canoopsy’s “Maskbag
OCADU.ca/Pathogen



You're needed more now.
Consider creating more content.
“With social distancing keeping many people at home, we’re also seeing major shifts in 
behavioral trends. Consumers have returned to broadcast and cable television and other 
premium media sources for credible information. They are also seeking more in the way 
of escapism and entertainment — downloading gaming apps, spending even more time 
on social media, and streaming more movies and scripted programming. 
And between remote working arrangements and live-streamed workout classes, college 
lectures, and social engagements, we are testing the bandwidth of our homes.” — HBR

https://hbr.org/2020/04/brand-marketing-through-the-coronavirus-crisis


Track trends and
measure results.
● Rules are constantly changing and new platforms are launching.
● Note what’s working. Quick pivots and adapting is key.
● Document stats and trends to better adapt your content and captions.

○ Observe conversations across social media platforms, comment sections
and ecommerce product pages to look for opportunities.

Start to really own digital methods of connecting with your audience, like 
collecting email addresses and yes, even phone numbers.



“Great brands build their 
equity in crises like these”
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Setting Your Social Media Goals
Why Grow Your Audience?

Social media means more than 
just self promotion. 

How are you engaging your 
followers, fans and pushing the 
scene forward?



Setting Your Social Media Goals
Why Grow Your Audience?

#Goals  
● For 90% of small business owners, the main goal of advertising online is 

to get customers to call, visit a store, or make a purchase. (Google Ads)

● Goals include:
○ Brand Building
○ Awareness & Reach
○ Lead Generation
○ Transaction (Sales/Donations)
○ Follower/Subscriber Building
○ Event Registrations



● Show the process
● Show your progress
● Show the issues
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What to share?



What to Share on Social Media
Types of Content

Key Questions
● Who is your audience? 
● What device do they use?
● How frequently are they online?
● How niche can you go?

Content Format Examples
● Video content (informal BTS and produced)
● Blog posts or articles (sharing tips and experiences)
● Photography
● Podcasts
● Inspirational: quote graphics/lyrics 
● Resources: downloadable guides, exclusive content 
● Live content: Instagram or Facebook Live, Twitch, Clubhouse



What to Share on Social Media
Types of Content

Strategy | Series & Categories
● Behind the Scenes — Your Workspace, Studio
● Throwbacks — Your Journey, Previous Events, Old Work
● Build-Up and Reveal — Build hype when launching 

something new
● Interviews and Connect with Your Audience
● Collabs — with like minded creators in your space + others
● Clips — repurposed from IG Live, Podcast Interviews
● Fun — Occasionally play into Trends (TikTok, Reels)



What to Share on Social Media
The Content Model



Virtual showcases
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Local and niche media
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Artist Examples | Music
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Artist Examples | Visual
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Artist Examples | Adam J. Kurtz



Reframe your content strategy.

Examples from LinkedIn, 
TikTok and other platforms
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Examples from LinkedIn, 
TikTok and other platforms

Address and respond to the 
changing customer needs.

Free Offers & Guides
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Address and respond to the 
changing customer needs.

Email Marketing & Insights
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Vidyard introduces free video messaging to improve 
internal communications during pandemic.
Vidyard has introduced a new free offering, Vidyard for Internal 
Communications, to help remote workers stay connected through secure 
video content and messaging. The offer allows executives and employees to 
record, secure, and share private videos from their web browser and email 
app. CEO Michael Litt said it was a solution Vidyard was intending to release as 
a paid offering, but the company decided to accelerate the launch and make an 
early access version available at no cost in light of the pandemic.

Address and respond to the 
changing customer needs.

New Free Product Offering
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Toronto Food Tours founder launched a 
curated food delivery service with items 
from St. Lawrence Market. 

Chef Scott Shop, offers more than 500 products from 
more than 20 independent market vendors.

Some vendors at Toronto's St. Lawrence Market say they 
have lost more than half their business due to COVID-19.

Address and respond to the 
changing customer needs.

Pivoting & Supporting Local
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Address and respond to the changing 
customer needs + focus on impact.

Relevant Solutions & Content
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Address and respond to the changing 
customer needs + focus on impact.

Relevant Solutions & Content
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Acknowledge and recognize 
your community.

Tim Hortons launched a cup 
design to honour of essential 
workers across Canada.

Hero Cups featured Thank You where 
the logo usually is, and the rest of the 
cup’s surface area was covered with 
the names and professions of 100 
essential workers.

Community Support
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Respond to changing customer and 
community needs + focus on impact.

Launching a New Brand
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Respond to changing customer and 
community needs + focus on impact.

Launching a New Brand
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Source fresh ideas and trending content.
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Plan and schedule your content in advance. 
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Turn your vision into 
something you can sell
● Finding Your Brand Story
● The Art of Storytelling, Concisely
● Build the Bridge Between Your Story and Your Brand
● Find Your Voice



What’s your idea?
Finding your Brand Story & Storytelling

Step 1: What’s your why?
● If 1000 other people are serving the same purpose, how do you stand out? 
● How is your story unapologetically you 
● What is your story - and who cares

Step 2: Use your story
● How do you use your story in your brand messaging
● How can this be reflected in your copy and correspondence?
● Summarize your story into 3 sentences for easy access

Step 3: Find your voice
● Write in language that resonates with your audience and is genuinely you
● Be comfortable with telling people your story, over and over again



Be clear with
your messaging.
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Offer value that 
benefits others.
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Really listen 
and interact.
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Engagement  
over followers.
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Build meaningful  
relationships.
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Nobody likes 
being sold to.
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Give them a reason 
to stay following.
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Targeting tools 
are your friend. 
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Know your niche. 

Daniel Francavilla



Make it easy for us 
to support you.
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Be searchable.
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No deposit,
no return.
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Brands evolve.
People evolve.
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and finally, remember



Daniel Francavilla
danieldoes.co

nowcreativegroup.com
@nowcreates

Questions?
Thank You


