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Art is never finished, only abandoned.

-Da Vinci
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.. > Not-for-profit/artist-run-centres .
o » Not-for-profit

» Private/Commercial Galleries

» Artists working with artists

» Public Galleries/Spaces > Reliant on grants for content/work creation
_and exhibiton.
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> Sales and reach
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> Working with art dealers
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PREPPING YOUR BODY OF WORK
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https://www.kimatlin.com
http://www.natenettletonart.com/new-page-3
https://johandeckmann.com/books/
https://gosia.ca
http://wrecovery.com
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> The pieces ana their narratives may take on a life of their own. The message
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Art is not what you see but what you make
others see...

-Degas



CALLS FOR SUBMISSION
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PROMO AND PRESS
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» Gallery press
- " > Exposure to a wider audience, paid-for

, g » Documenting events
promo, sell direct
| > Are you top of mind?

Online gallery platforms
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» Educated collector traffic
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There are no rules. That is how art is born, how
breakthroughs happen. Go against the rules or
ignore the rules. That is what invention is about.

-Helen Frankenthaler
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WORKING WITH WHITE WALLS

Career trajectories and gallery representation
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" GALLERY REPRESENTATION... ,
- » Working with art dealers > Working with third parties

i e designers, art consultants
- » Sales and what to expect

. e » Stay connected, studio visit ~
- > Contracts/obligations -

» Reach and established collector contacts

- » Work on consignment/work purchasee

!~‘. Y, P . g ‘ 2 S24 -o ‘- o '.' l . ..'.' 4|.' % :‘ .
> CommissiopsEs =t
. o , - - ;. AN & -‘_— v o L y -.‘.-:.0
- . | g 3 D ‘<. - .
S : ’ B AN G

Who\esv'é.le/artist age'hf

.
- - > 2t

Managing how your worl

s
,'U!l.




WHAT DOES SUCCESS AS AN ARTIST LOOK LIKE T0 YOU?
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